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Minat pelanggan Toko Al-Fazza dalam membeli produk Aqua mengalami
penurunan. Penelitian ini bertujuan untuk menguji pengaruh consumer affinity,
ketergantungan produk, dan pengetahuan produk terhadap perilaku pembelian
ulang produk AMDK merek Aqua dengan studi kasus pada pelanggan Toko Al-
Fazza.

Penelitian ini menggunakan jenis penelitian kuantitatif. Teknik
pengambilan sampel menggunakan teknik Nonprobability Sampling dengan jenis
Sampling Incidental. Jumlah sampel yang digunakan adalah 40 responden. Teknik
pengujian yang digunakan dalam penelitian ini adalah uji statistik deskriptif, uji
kualitas data, uji asumsi klasik, uji regresi berganda, dan uji hipotesis dengan
menggunakan SPSS 26.

Hasil penelitian menunjukkan bahwa secara parsial, variabel consumer
affinity berpengaruh positif terhadap perilaku pembelian ulang, variabel
ketergantungan produk berpengaruh positif terhadap perilaku pembelian ulang, dan
pengetahuan produk berpengaruh positif terhadap perilaku pembelian ulang. Secara
simultan variabel consumer affinity, ketergantungan produk, dan pengetahuan
produk berpengaruh positif dan signifikan terhadap perilaku pembelian ulang.
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ABSTRACT

Mitha Arindra Alvyonanda. 2024. The influence of Consumer Affinity, Product
Dependence, and Product Knowledge on Repurchase Behavior of Bottled Water
Products (AMDK) Brand Aqua (Case Study to Al-Fazza Store Customers,
Pamolokan, Sumenep). Thesis: Department of Management, Faculty of
Economics and Business, Wiraraja University. Advisor: Ahmad Ghufrony, S.E.,
M.M.

Al-Fazza Store customers' interest in purchasing Aqua products has
decreased. This research was intended to test the influence of consumer affinity,
product dependence, and the product knowledge on repurchase behavior of Aqua
brand AMDK products with case studies on Al-Fazza Store customers.

This research uses quantitative research. The sampling technique in this
research uses a Nonprobability Sampling technique with an Incidental Sampling
type. The quantity of samples used is 40 responders. The testing techniques used in
this research are descriptive statistical tests, data quality tests, classical
assumption tests, multiple regression tests, and hypothesis tests using SPSS 26.

The research results show that partially, the consumer affinity variable has
a positive effect on repurchase behavior, the product dependence variable has a
positive effect on repurchase behavior, and product knowledge has a positive effect
on repurchase behavior. Simultaneously variable consumer affinity, product
dependence, and product knowledge have a positive and significant effect on
repurchase behavior.
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