


Pengaruh dimensi equitas
merek terhadap kepercayaan

konsumen
by Edy Purwanto, S.e., M.sc

Submission date: 26-Jan-2023 11:06AM (UTC+0700)
Submission ID: 1999615085
File name: 0703088805-9690-Artikel-Plagiasi-24-01-2023.pdf (420.81K)
Word count: 3911
Character count: 24610



4

11

14



6

7

14



7

13



2

3

5

5

5

6

10

15



1

12



6

9



1

1

2

3

13



1

1

2

2

3

3

5

6

7

8

9

10

15







12%
SIMILARITY INDEX

11%
INTERNET SOURCES

4%
PUBLICATIONS

0%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

8 1%

Pengaruh dimensi equitas merek terhadap kepercayaan
konsumen
ORIGINALITY REPORT

PRIMARY SOURCES

digilib.uns.ac.id
Internet Source

ocs.unud.ac.id
Internet Source

zombiedoc.com
Internet Source

creativecommons.org
Internet Source

digilibadmin.unismuh.ac.id
Internet Source

jurnal.kdi.or.id
Internet Source

Meta Ratana. "PENGARUH SOCIAL MEDIA
MARKETING TERHADAP EKUITAS MEREK",
Jurnal Studi Komunikasi dan Media, 2018
Publication

repository.unhas.ac.id
Internet Source



9 1%

10 1%

11 1%

12 1%

13 1%

14 <1%

15 <1%

jurnal.stie.asia.ac.id
Internet Source

Arman Paramansyah, Dipo Mirza Ghulam,
Ernawati Ernawati. "PENGARUH KESADARAN
MEREK (BRAND AWARENESS) TERHADAP
KEPUTUSAN PEMBELIAN HANDPHONE
SAMSUNG", Al-Kharaj : Jurnal Ekonomi,
Keuangan & Bisnis Syariah, 2020
Publication

cdn.undiknas.ac.id
Internet Source

repository.stieykpn.ac.id
Internet Source

www.itb.ac.id
Internet Source

Sinta Kurnia Illahi, Sonia Andarini. "Pengaruh
Brand Image dan Brand Awareness terhadap
Brand Loyalty pada Pengguna Provider
Telkomsel di Surabaya", Reslaj : Religion
Education Social Laa Roiba Journal, 2022
Publication

repository.usu.ac.id
Internet Source



Exclude quotes On

Exclude bibliography On

Exclude matches < 15 words


